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/ ROMANIA \

Still the Pillar of European
Union — The main defense
Wall of NATO

/ ROMANIA \

Still the powerhouse of European
Union on Exports despite the
hard years endured

/

\_

ROMANIA \

Still the trusted Origin from

the Black Sea basin and

Quality reliable of the

goods
/
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CIE]
production

capacity

Potential for more than
30 mil tones per year,
Grains & Oilseeds.
Changing the patterns
due to weather concerns

- aE
--------

Farmers Trusted
community supplier for
MENA
Farmersin The main Origin for E.U. Romanian Origin reach
transformation, within E.U. for Grains destinations due to
digitalization & and Oilseeds quality and
modern processes sustainability of all the
products

What is Romania's real role in the international
Agribusiness market?

---------

Constanta, Central
the only Pivot and
Black Sea safe Port
Turntable

Romania’s role remain
intangible. Safe, fast and
reliable, the key factors
of our country.

Under development for
the yearsto come.
Expanding facilities,
innovation and
digitalization on the way
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AGRI TRADE SUMMIT

The 3rd Edition

ROMEXPO -B2 HALL

1 STAGE

SPEAKERS

+1200 ATTENDEE
35-45 EXHIBITORS
+20 MEDIA PARTNERS
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AGRI TRADE SUMMIT

The 3rd Edition

| MAINSTAGE = | | NETWORKAREA | [ EXIBITIONAREA |

Factors that act in formulating the Farmers - traders - genetics Wide variety of exhibitors from
price of the goods financial - IFN & banks all the domains
G r Distributors and more Romanian and European
Statistics of recent years, where is g :
. et Combines and tractors Network area dedicated for

Romania going in 20257 2 : - .

Tech & innovation connections and business
Risk solutions applied to agribusiness Logistics & port operators - risk & Expectancy: over 1200 people
products — protection protection solutions — storage

solutions

Which crops can generate profit vs
therisk created by weather?
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Why should YOU participate?

FARMERS TRADERS) DISTRIBUTION COMPANIES,
BANKSAANEIENS

 Meet Premium Buyers, Processors and their * Directly connect with Romanian big farmers

decision makers
 Understand the interests of the Romanian

e Traders from Europe will connect and develop Farmers and together you will connect the
business relationships businesses
« Meet Romanian Premium Distributors * Youwillhave direct access to:

the flows of goods

* Interact with Agribusiness financiers

* You will have ONE-TO-ONE meetings and explore the potential and required inputs

together new opportunities
the financing requirements of the Farms
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AGRICOLUMN

Organizer with the support of
Cezar Gheorghe

2 \GRI

Cezar Gheorghe is CEO and founder of AGRIColumn, with over 22 years of experience
in the field of grain trade.

Cine suntem si ce facem » Under his leadership, AGRIColumn has become a benchmark in the analysis of the
agricultural market in Romania and the region, providing weekly reports and

strategic consultancy for the optimization of agricultural activities. Also, Cezar

Gheorgheis a supporter of the development of agricultural infrastructure,
advocating for the improvement of irrigation and logistics systems to increase the

competitiveness of Romanian farmers on the international market.
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Sponsor akages
€4 OOO+VAT A

. Logo on the S|te of the event

» Mention me mallcampa|gns-

3000 addresses

» Partner mentlon |n PR artlcles

about the éyent 4

Exhlbltor stand area at demand

with ext;;a cost

site ( Ld|£|tal panels, outdoor) by
Brol‘ﬂfe partner cost;
e aﬁtess pass for the event day.

3}.‘0P }. l|

. Hmeﬁk I

€/7.200+VAT

Logo on all promotional materials of
the event;

Mention partner on event walls (press
corner - etc);

Mention in e-mail campaigns - 3000
addresses Partner mention in PR
articles about the event;

Exhibition stand area 4X3 (stand to be
provided by Silver Partner or by
Organizer with cost);

At demand - Workshop Extra Space

with cost;
Panel speaker BIOS on the event
website;
Logo with link to Silver Partner
website;

Extra advertising on Romexpo site
(digital panels, outdoor) by Silver
partner cost;

10 access pass for the event day.

€12.000+VAT

Logo on all promotional materials of
the event;

Promo video during event breaks;
Mention partner during event
breaks;

Mention in e-mail campaigns - 3000
addresses ;

Partner mention in PR articles about
the event;

Exhibition stand area 6X3 (stand to
be provided by Gold Partner or by
Organizer);

Speaker main stage, 20 min
presentation and 5 min Q&A session;
At demand - Workshop Extra Space;
Presentation of the speaker on event
website - including BIOS;

Event website article in full style
with link to Partner website;

Extra advertising on Romexpo site
(digital panels, outdoor) by Gold
partner cost;

Logo on the event badges;

15 access pass for the event day.



SECOND EDITION
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40 +1100
SPEAKERS PARTICIPANTS
5,0 .
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30 20 MEDIA
EXHIBITORS PARTNERS
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23 +750 MEDIA
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https://www.facebook.com/Agri.Trade.Summit
https://agritradesummit.com/
https://www.linkedin.com/company/agri-trade-summit/
https://www.linkedin.com/company/agri-trade-summit/

4

CONTACT US

P
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P

office@agricolumn.eu

)

icolumn.eu

@agr

5

victor

)

tradesummit.com
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